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Gambar 2.1 

Model Perilaku Konsumen Online 
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Gambar 2.2 

Kerangka Teoritis 
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3.3 Definisi Operasional Variabel 
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3.4 Instrumen Pengumpulan Data 
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4.1 Hasil 
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b) Uji Reliabilitas 
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Gambar 4.1 

Uji Heteroskedastisitas Transformasi dengan Glejser 

4.1.7. Uji Autokorelasi 
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Bab V 

PENUTUP 
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